Online Marketing

Presented by Paul Atkinson,
Marketing Manager at Lawrence Grant.
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Online Marketing Menu

X Getting YoutWebsite Noticed
x Soclal Mediag Which Platform IRght For Me?
x Soclal Media Time Savingcheduling Tools

x Soclal Mediag Use of Imagery
X Q & A session
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Getting Your Website Noticed

BiggestShop Window

5 Seconddo Impress!

You. Your Services. Can You Help Me?
Make ThatCall

Not GoTo Your Competitor

LAWRENCE
GRANT.




Areas toconsider

key areas to improve your website raffic

YOUR

BRANDING/
L0GO

PROSPECTIVE
CLIENT

TONE + INCENTIVES +
IMAGERY GIVEAWAYS



Your Branding/Loga@ Making It Work For
You

How Do YouWant YourFirm To Be PerceivedVisually?

ImageNot Name
NameNot Product
Unique/Standout
RepresentsYourBusiness

YourC A NBéQa@nag YourStory
Build EmotionalConnection
Reputation Stable& Dependable
Adaptable& Consistent
ThinkNike... Clear& Timeless
Lesds More - Keeplt Simple!

Working ForMe or AgainstMe?




YourCompanylLogo ¢

|Is Your Logo Working For Yoadnt):

Our Logo Throughhe Years:

1969 1989 2014

LAWRENCE GRANT _
CHARTERED ACCOUNTANTS




Getting Your Website Noticec

Tone OfYour Content

Great Logo & Website

Is Your Message Right?

Dull Or Uninspiring.

Attract or Target?

Customise Content Solve The Issue!
Time. Trust. Like

In Control/DecisionMaking.

Analogy: Marry Me!

Flow Naturally ¢ Not Hard Sell
GRANT.
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Getting Your Website Noticec

Tone of your WebS|te (contlnued)
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Getting Your Website Noticed

ImageryThat Ehgages:

x Perceived Visually.

X Researclt Think Outside The Box.
X Avoid Stock Imagery.

X Enhance You & Your Services.

X Brand Synergy Strengthen Your |dentity.

Istock.com¢ bulk credits purchase: 12 credits cost 77 Euros/$¢
Each image I credits.

Pexels.cont Free

Buffer.com/Pabloc Free LAWRENCE
GRANT.




Getting Your Website Noticed

IncentivesOr Gveawaysc Add Value:

2 K2 52SayQu [20S ! CN
VWCSSE D22RQ 9Y20A2Y I
V Positive ExperienceEngageAnd Build Trust.

V Encouragesepeat Visits.

V FREE:-Books,Infographs Case Studies etc.
V Data Capture (Opt In)
V Nurture Seqguence

X |nsights- Checklists




Getting Your Website Noticed

General Tips/Housekeeping:

V Google AnalyticdHeatmaps

V Segment Your Services

V Clear Signposting

V Get To Information Quickly

V Text Heavy + Images

V Mobile Friendly

V ReviewYour Content Regularly

x Minimise Going To A Competitor




Getting Your Website Noticed

FIGURES Website Traffic
MONTHLY Jan-July 2016 v Jan - July 2017

AVERAGES

Unique Visitors Unique Visitors
o008 5864
Total Visits Total Visits
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Getting Your Website Noticec

GOOGLE LOVES
CONTENT
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Social Media: SdMany Platforms, WhichIs Right

For Me?
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Exciting Opportunities

Choose Your Platforms

B2B orB2C? Seek Out Your Clients!
CombinationOf 2 - 3 Social Medidhannels.
Set Realistic Expectations

Start SmallAnd Gradually Grow Your Output. Iﬁll‘ivglll"l'mci

CREATE. SHARE. CONNECT
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SocialMedia: SoMany Platforms, Which IsRght For
Me?

What Can Social Media Oér Me?

Stand Out From Your Competitors.

Customer/Client Engagement

Captive Audience (Followers)

Build Trust & Reputation
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Profile: Your Town, Country & Internationally

Emotional Bond More Human!

In Harmony With SEO
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Social Media: So Many Platforms, Which Is Right For

2 billion users

(also includes Instagram)

Build Business Profile

Promote Tax Tips, Blogs & Pictures/Video

Feedback & Complaints

Can Be Slow To Grow 'Likes'
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SocialMedia: SoMany Patforms, Which Is Right For Me

300 MILLION ACTIVE USERS

Global audience

Market your FREE message instantly!

Make Your Tweet Count - connect with your
audience

Build trust - expert in your field

Build relationships: Clients, GGI colleagues
& news publications

Drive traffic - increase lead generation
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Social Media: So Many Platforms, Which Is Right For?

10% OF ALL TRAFFIC
5 MINUTE AVERAGE

3.5 PAGES VIEWED

LAWRENCE
GRANT.
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Social Media: So Many Platforms, Which Is Right For



