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Online Marketing Menu

×Getting Your Website Noticed 
×Social Media ςWhich Platform Is Right For Me?
×Social Media - Time Saving Scheduling Tools

×Social Media ςUse of Imagery
×Q & A session



Getting Your Website Noticed

×Biggest Shop Window

×5 Seconds To Impress!

×You. Your Services. Can You Help Me?

×Make That Call

×Not Go To Your Competitor



Areas to consider 



Your Branding/Logo ςMaking It Work For 
You 

HowDoYouWant YourFirmToBePerceivedVisually?

× ImageNot Name
× NameNot Product.
× Unique/Standout
× RepresentsYourBusiness.
× YourCƛǊƳΩǎPersonaςYourStory
× BuildEmotionalConnection
× Reputation: Stable& Dependable
× Adaptable& Consistent
× ThinkNike... Clear& Timeless
× LessIsMore - KeepIt Simple!

×WorkingForMe or AgainstMe?



Your Company Logo ς
Is Your Logo Working For You (cont):

Our Logo Through The Years:

1969 1989  2014



Getting Your Website Noticed
Tone Of Your Content

×Great Logo & Website

× Is Your Message Right? 

×Dull Or Uninspiring. 

×Attract or Target? 

×Customise Content - Solve The Issue!

× Time. Trust. Like 

× In Control/Decision Making.

×Analogy: Marry Me!

×Flow Naturally ςNot Hard Sell



Getting Your Website Noticed
Tone of your website (continued): 
LǘΩǎ bƻǘ !ōƻǳǘ ¸h¦ΧΦΥ 

ΧΦLǘΩǎ !ōƻǳǘ The VISITOR: 

ά²Ŝ Ŏŀƴ ƘŜƭǇ 
you with the 

issues you are 
ƘŀǾƛƴƎέ

ά²ŜΩƭƭ Řƻ 
everything 
we can to 

help you be 
ǎǳŎŎŜǎǎŦǳƭέ

άLǘΩǎ a great 
feeling when we 
see our clients 

go from strength 
ǘƻ ǎǘǊŜƴƎǘƘΦέ

άhǳǊ  
professional 

team will 
assess your 
ƴŜŜŘǎέ

ά²Ŝ ƻŦŦŜǊ a 
first class 

accountancy 
services to 

ƻǳǊ ŎƭƛŜƴǘǎέ

ά²Ŝ ŀǊŜ 
specialists in 
ǘƘƛǎΧέ 

ά²Ŝ ƻŦŦŜǊ 
expertise in 
ǘƘŀǘΧέ

άDŜǘ LƴǎƛŘŜ ¢ƘŜ Head OŦ ¸ƻǳǊ /ƭƛŜƴǘέ



Getting Your Website Noticed
Imagery That Engages:

×Perceived Visually.

×Research ςThink Outside The Box. 

×Avoid Stock Imagery. 

×Enhance You & Your Services. 

×Brand SynergyςStrengthen Your Identity.

Istock.com ςbulk credits purchase: 12 credits cost 77 Euros/$90. 
Each image 1-3 credits.

Pexels.com ςFree 

Buffer.com/Pablo ςFree



Getting Your Website Noticed
Incentives Or Giveaways ςAdd Value:

²Ƙƻ 5ƻŜǎƴΩǘ [ƻǾŜ ! CǊŜŜōƛŜΚ 

VΨCŜŜƭ DƻƻŘΩ 9Ƴƻǘƛƻƴŀƭ wŜǎǇƻƴǎŜΦ 

VPositive Experience. Engage And Build Trust.

VEncourages Repeat Visits. 

VFREE: E-books, Infographs, Case Studies etc. 

VData Capture (Opt In)

VNurture Sequence

× Insights - Checklists



Getting Your Website Noticed
General Tips/Housekeeping:

VGoogle Analytics/Heatmaps
VSegment Your Services
VClear Signposting 
VGet To Information Quickly
VText Heavy + Images
VMobile Friendly
VReview Your Content Regularly

×Minimise Going To A Competitor



Getting Your Website Noticed 
FIGURES ς
MONTHLY 
AVERAGES 



Getting Your Website Noticed



Social Media: So Many Platforms, Which Is Right 
For Me?  

V Exciting Opportunities

V Choose Your Platforms

V B2B or B2C? Seek Out Your Clients! 

V Combination Of 2 - 3 Social Media Channels. 

V Set Realistic Expectations 

V Start Small And Gradually Grow Your Output.

V CREATE. SHARE. CONNECT 



Social Media: So Many Platforms, Which Is Right For 
Me?

What Can Social Media Do For Me? 

×Stand Out From Your Competitors. 

×Customer/Client Engagement

×Captive Audience (Followers)

×Build Trust & Reputation

×ΨDƻ ¢ƻΩ 9ȄǇŜǊǘ Lƴ ¸ƻǳǊ CƛŜƭŘ

× Profile: Your Town, Country & Internationally

× Emotional Bond - More Human!

× In Harmony With SEO 



Social Media: So Many Platforms, Which Is Right For Me? 
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Social Media: So Many Platforms, Which Is Right For Me?


